Monthly Evolution of Consumer Price Index

(for the general index and the divisions index)
Base 100 : February 2009

Weights 2008 2009 2010
Jan-08 | Feb-08 | Mar-08 | Apr-08 | May08 | Jun-08 | Jul-08 | Aug-08 | Sep-08 | OCl-08 | Nov-08 | Dec-08 | Jan-09 | Feb-09 | Mar09 | Apr03 | May-09 | Jun-09 | Jul09 | Aug-09 | Sep-09 | Oct-09 | Nov-09 | Dec-09 | Jan-10 | Feb0 | Mar-10 | Apr10 | May-10
01. Food and non-alcoholic beverages 353 760 776 791 813 822 %5 %02 EE %2 979 %0 574 974 000 1020 015 94 B1 £ 012 1054 074 1091 1062 1038 1021 1031 1040 1045
~Bread and cereals 733 73 725 722 752 769 823 85 870 EX 944 %56 w1 %93 000 017 90 B1 976 w3 %56 %3 %9 w6 1009 1025 1004 w38 976 %64
~Meat 774 65 2 698 735 75 797 815 82 @7 928 %3 %5 9B7 000 %92 %99 97 %6 %64 28 G 95 %3 4 %5 %52 ] Ex] £
~Fish 8 729 759 818 898 02 E 1061 1033 w8 024 011 1008 ] 000 010 004 014 011 w7 975 1024 1056 1023 1042 1025 1038 1029 1058 1083
~Vegetables 1200 807 816 822 796 795 870 91 Ex %5 EQ 1010 w3 %3 000 044 048 009 95 1020 13 1233 249 1265 37 1051 1035 1084 1120 a7
~Non-alcoholic beverages 60 w3 846 839 81 81 81 894 %3 975 974 78 w3 %3 1000 ED B6 ED %7 78 w7 %0 B6 w5 %9 %1 990 %2 w3 w2
02 Alcoholic beverages and tobacco 240 3 773 818 827 830 833 X %1 9.7 B5 X w6 %98 000 037 034 038 1036 1036 1034 1038 1065 1063 1081 1091 1085 22 24 127
l;i Clothing and footwear 377 945 %4 %7 %0 %8 976 977 970 w3 B6 w1 w1 %93 000 1002 003 EQ B1 %2 1002 1007 004 w6 1010 1009 1008 1009 1010 1007
04, Housing, water, electricity, gas and other fuels 2204 820 829 920 B1 B5 912 945 %9 w38 EX 1007 w3 %98 000 004 007 008 007 1002 1005 1007 015 1016 1002 1004 993 %2 1002 012
05. Furnishing, household equipment and _routine household 57 8.1 821 83 24 934 97 943 %6.1 574 ES £ 94 96 1000 1002 1002 1002 99 1000 EX 1001 91 %93 990 986 991 %82 %39 EX]
maintenance
06. Health 163 912 919 914 923 93 974 w38 012 012 1026 1016 1020 B8 000 003 006 EQ 95 1003 1003 1006 008 015 012 1020 1022 1023 1027 1021
07, Transport 1189 EE 972 978 B4 97 017 1081 1085 1088 1040 1007 w7 001 000 001 95 91 ED 1070 1086 1097 03 1110 15 114 1120 122 24 128
08. Communication 288 1193 024 1023 1023 015 014 015 015 015 015 1007 012 012 000 95 001 %9 975 w7 EX w7 ED EX w1 %85 995 X w7 X
09, Recreation and culture 256 Ex] 98 %8 949 %1 %2 4 %8 %38 979 97 78 %5 000 006 1025 1026 009 w7 w6 w7 B5 X w6 1012 1010 1007 017 019
10. Education EE 82 85 85 88 84 83 82 82 82 82 82 82 B3 000 000 000 000 000 1000 1000 1000 000 1000 1000 1000 1069 1064 1064 1064
11. Restaurants and hotels 558 7 830 832 89 EX) 08 940 945 7 %6 w1 %2 000 000 1002 95 97 003 1002 1000 1002 004 1003 012 1015 1024 1032 019 1037
12. Miscellaneous goods and services 400 918 928 942 942 E %9 %39 %2 972 97 %3 w3 B1 000 977 977 976 EQ 973 %0 w7 %5 %3 %3 64 96,0 %6 7 %38
GENERAL INDEX 10000 518 834 864 890 88 97 4 %62 574 %5 990 9.0 %5 1000 1008 1007 98 93 1004 015 1033 1041 1048 1037 | 1029 1025 1029 1034 1040
Monthly changes 21 19 37 30 02 21 33 26 12 12 05 09 04 6 08 02 09 05 i1 11 17 08 07 B 07 05 04 06 05
[Changes over 12 months 55 3 75 1 24 T4 83 200 205 79 723 723 204 o9 67 1 3 95 T2 56 61 57 59 57 75 25 21 27 a7




